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Today’s Focus

A DV E R T I S I N G  OV E R V I E W

Pandemic Impact on US Advertising Market

N I C H E  I N D U S T RY  D E E P  D I V E S

Review Trade, Regional, and Enthusiast Markets

N E X T  S T E P S

Key Takeaways for your business



Setting the Stage: Pandemic Impact

Source: The New York Times



Overall Ad Industry

Source: MediaRadar 2019 – 2021, Analysis includes print, display, native, video, mobile, National TV and Snapchat, across consumer and B2B media

Mixed Advertising Results 
Across Print and Digital 
Media.

• Mar-Jul 2021: Ad spend is up 
15% YoY

• Mar-Jul of 2021 to 2019: Ad 
Spend is down 8%

Turning the Corner? 
Jul 2021 outperformed 
2019



Myth Busting

• There are not enough advertisers in my market

• Google & Facebook own 90% of ad dollars in the US.

• I can’t compete with big media companies

• The Pandemic has been bad for everyone



Regional Advertising



Regional Media







Big Red vs. Blue State Differences

Source: MediaRadar 2019 – July 2021. Analysis across regional print and digital media 

The Q2 2020 spend dip 
was consistent across 
states. 

• NY & CA down 49% in 
Q2 2020

• TX & FL Down 31% in 
Q2 2020

NY & California vs. Texas & Florida



Regional Ad Category Breakdown

Source: MediaRadar 2019 – July 2021. Analysis across print and digital formats within Regional Media

Thriving In Recovery

Category YoY

Entertainment 9%

Industry 27%

Colleges and Universities 12%

Athletics 30%

Hobbies 91%

Animal Pharma 71%

Category YoY

Retail -24%

Professional Services 5%

Home Goods -15%

Beauty -48%

Food -58%

YR 2021 Changes in Ad Spend in Regional



Mazda ad on SI LiveAuto Dealership Ad (Jim Coleman) on Redland Facts

Source: MediaRadar 2019 – August 2021. Analysis across print and digital formats advertising with regional media



National Auto is Up, but Local Dealer 
Investment is Down

Spend by Auto brands in 
regional media is up 48% in 
2021 YTD vs 2020. 

Auto dealership spend is 
down 31% Jan – Jul 2021 vs 
2020.

Note: In Chart Automotive spend includes national auto brands and Q3 2021 is projected

Source: MediaRadar 2019 – August 2021. Analysis across print and digital formats advertising with regional media



Real Estate

Source: MediaRadar 2019 – July 2021. Analysis across print and digital formats within the regional  media market . Print and Digital Media in NY,TX, CA, and FL were 
reviewed

• Realtor advertising 
decreased 6% YoY,  2021 
vs. 2020, Jan-Jul.

• There are more realtors 
than homes to sell.

• U.S residential inventory 
is 38% below pre-
pandemic levels*

*Source: Yahoo Finance: September 12, 2021

  

     

      

      

      

      

      

      

 an a   eb  a   a ch  p i   a   ne       g st

  a  o      o a   d    s   
            an a     g st

            

https://finance.yahoo.com/news/chart-shows-why-housing-market-150000697.html


Real Estate – CA & NY vs FL & TX

Realtor advertising in CA & NY recovered 
immediately from the 39% drop between 
Q1 and Q2 2020
Advertising spend in Q3 2020 reached its high in CA 
& NY when people were looking to move out of 
large cities.

TX and FL dropped 42% from Q1 – Q2 2020, 
but their recovery has been more gradual. 
It took 3 quarters to improve 28% 
In July, Texas major metro areas reported less than 
a two-month supply of houses for sale*

*Q3 2021 Ad Spend is projected through September

Source: MediaRadar 2019 – August 2021. Analysis across print and digital formats advertising with regional media

*Home Buying Institute: August 31, 2021

*Q3 2021 Ad Spend is projected through September

http://www.homebuyinginstitute.com/news/strong-predictions-for-texas-markets/


How The Pandemic Impacted Publishing

July 6, 2021October 8, 2020

Bars Open for Business!

NYC opened for Phase 3, with patrons allowed indoors at bars on July 6, 2021



Restaurants & Bars

TX & FL were of the first lift 
restrictions. Ad spend 
immediately returned.

NY and CA are still down 
almost 50% from pre-
pandemic levels, despite re-
opening.

*Q3 2021 Ad Spend is projected through September

Source: MediaRadar 2019 – August 2021. Analysis across print and digital formats advertising with regional media





Hunting, Fishing, Boating, Cycling

Source: MediaRadar 2019 – August 2021. Analysis across print and digital formats advertising with regional media

*Q3 2021 Ad Spend is projected through September

Where FL & TX 
recovered to peak 
2019 spend levels in 
Q2 2011, CA & NY 
are still below 2019 
levels.
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Big Plans for Clean Energy Across the US



Local Energy Advertising Remains Dim
• Local Energy advertising is 

driven by Renewable energy, 
66% of total category spend. 

• Advertiser spend peaked in 
2019 at $1.8mm, however, it 
has since fallen 52%.

• YoY, the category is down 10% 
(January – June, 2021 vs 
2021). Nationally, the category 
is flat YoY.

• Spend is improving, with 23% 
improvement over Q1 in 2021. 
On a national level, energy 
advertising between Q1 and 
Q2 2021 rose 102%.

Source: MediaRadar 2019 – August 2021. Analysis across print and digital formats advertising with regional media



Travel Advertising – Still in a Slowdown

*The Daily Sun: August 22, 2201

*Q3 2021 Ad Spend is projected through September

YTD 2021 travel 
advertising in local 
media is down 30% in 
CA & NY and 24% FL & 
TX compared to 2020.

More than 33% of 
travelers nationwide 
are postponing travel 
due to the Delta 
variant*

Source: MediaRadar 2019 – August 2021. Analysis across print and digital formats advertising with regional media

https://www.thevillagesdailysun.com/news/villages/covid-19-delta-variant-affecting-travel-to-and-from-florida/article_5885fdde-02ff-11ec-982e-573a4b946dfd.html


B2B Advertising



B2B Media



Digital vs. Print, Pandemic Impact

Source: MediaRadar 2019 – July 2021. Analysis across print and digital media (including native and display)

• Pandemic accelerated 
shift of ad dollars from 
Print to Digital

• B2B Events: We see 
investment is recovering, 
but is not close to pre-
pandemic levels yet.

-31%

-130%



Display and Video Lead the Charge

Source: MediaRadar 2019 – July 2021. Analysis across B2B print and digital media

Display
Spend, Jan-Jul 2021 YoY

Video
Spend, Jan-Jul2021 YoY

Cisco Video ad on CSOonline.comAccenture ad on Barron’s

Digital Display and Video 
are up YoY

We also see some B2B 
advertisers, like Monday.com, 
investing in Podcasts too



B2B Advertisers Find Value in Facebook

Source: MediaRadar 2019 – July 2021. Facebook Advertising.

12% of the Top 20k Digital B2B Advertisers Run on Facebook



B2B Media, by Industry 



Corporate Travel Down 61% Since 2019

Source: MediaRadar 2019 – July 2021. Analysis across print and digital formats within B2B media

1H 2019 1H 2021 % Chg

Travel advertisers 
in B2B Media

3,905 2,929 -25%

Advertising spent 
in B2B Travel 
Media

$811.7M $320.2M -61%



Commercial Real Estate Deflates



Commercial Real Estate 

Source: MediaRadar January 2019 – June 2021. Analysis across print and digital formats advertising in B2B media

Ad spend for 
commercial real 
estate in B2B 
media is down 
32% in Q2 from 
YR 2019.



Pharma Advertising is Up

Source: MediaRadar 2019 – July 2021. Analysis across print and digital formats advertising in B2B media

This category is driven by 
Pharmaceutical 
Compa   s’  d     s   . 

Sub-categories driving 
increase in spend
• Dental Products: +74%
• Pharma Companies: +31%
• Medical Devices: +27%
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Therapeutic Category Breakdown

Source: MediaRadar Q2 2021 v Q2 2019 YoY advertising investment pharmaceutical companies within B2B media

Thriving: Prescription Drugs In Recovery

Category Q2 YoY

Skin -88%

Sleep Disorder -37%

ADD/ADHD -36%

COPD -31%

Migraine -15%

Categories spending over $1mm on advertising in Q2 2021 Ranked by YoY Growth

Category Q2 YoY

Cholesterol 1367%

Immunotherapy 1349%

Bipolar Disorder 1349%

Central Nervous System 976%

Multiple Sclerosis 559%

Dry Eye Disease 510%

Pain Management * 410%

Lymphoma 283%

Allergy 184%

Skin Cancer 118%
*OTC Pain Management – i.e. Tylenol, Advil, etc.

*General corporate campaigns from pharmaceutical companies



Financial Services Is Up

Source: MediaRadar 2019 – July 2021. Analysis across print and digital formats within B2B media

Financial Services is up 33% 
from 1H 2019 and 49% from 
1H 2020.

YoY Growth is driven by:
• Investment Firms: +13%
• Stockbrokers: +70%
• Trading Platforms: +246%
• ETF: +132%



Auto Advertising in B2B Media is Up

Source: MediaRadar January 2019 – July 2021. Analysis across print and digital media (including native and display) within b2b media

In Q2 2021, Auto 
brands spent $39M on 
B2B Advertising: Most 
since Q4 2019

+ 32%
YoY Q2 2021



Enthusiast Advertising



Enthusiast Media



Enthusiast Advertising Overview

Source: MediaRadar January 2020 – July 2021. Analysis across print and digital formats

• Print and Digital 
Enthusiast Media is up 
3% YoY

• Whi e it’s not back to p e-
pandemic spend levels, 
we see new positive YoY 
spending patterns in Q2 
and the start of Q3 2021.



Print vs Digital Performance in 
Enthusiast Media

Source: MediaRadar January 2019 – July 2021. Analysis across enthusiast print and digital media 

Digital ad spend in 
enthusiast media has been 
steadily increasing. July 
2021 is 20% up.  

Print spend is flat, July 
2021 vs. July 2020FLAT

+20%
$140.2M

$62.7M

$115M

$63M



The 

Wedding 

Business Is 

Booming
Aug 13, 2021



Bridal Media Has Much to Celebrate

Advertising spend 
across digital and 
print within the 
wedding category is 
up 58% in July, YoY.

Source: MediaRadar 2020 – July 2021. Analysis across enthusiast print and digital media 

+58%



Hobbies Experience Digital Growth

Hobbies that can be 
done on your own, 
like gardening, 
woodworking etc. are 
up 45% YoY Jan–Jul.

Source: MediaRadar 2020 – July 2021. Analysis of advertisers across enthusiast print and digital media 



Health & Fitness: Spend is Lifting

Ad placement in Health 
& Fitness websites & 
magazines reached an 
all-time high in Summer 
2021.  

Spend is up 70% year-
over-year.

Source: MediaRadar 2020 – July 2021. Analysis across enthusiast print and digital media 
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Equine Market: Stable Growth

The entire category is up 4% YoY, 
increasing print and digital spend 
from $19.9mm to $20.7mm

• Whi e this isn’t a  a ge inc ease 
YoY, it does demonstrate the 
consistency and loyalty of equine 
enthusiasts.

Source: MediaRadar 2020 – July 2021. Analysis across enthusiast print and digital media 



Athletics: Positive Strides 

Source: MediaRadar 2020 – July 2021. Analysis of advertising across enthusiast print and digital media 

Athletic category is 
up 11% YoY (Jan-Jul, 
2021 vs 2020), 

This category includes ads 
running in publications and 
websites like Trail Runner, 
Thrasher, and Golf Digest.



Takeaways



Takeaways

Source: MediaRadar 2020 – July 2021. Analysis across enthusiast print and digital media 

1. Invest and lean into where the market is healthy.  Each segment 
of your endemic market can be very different. Learn which 
categories are up.

2. There is no shortage of advertising in the United States. There 
are 4.8m advertisers, and most are tiny.

3. Invest in sales intelligence, but also sales enablement.  You need 
to canvas the market. Automation helps.


